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Why are we here?  

(link to video) 
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Our message 

Communication 
is key  

 

Présentateur
Commentaires de présentation
For you, as a researcher
To promote yourself and your research
 To get  recognition, using the ERC: "label" of excellence
 To Reach new audiences and bring sciences to the wider public
 Grow your network �(potential collaborators, additional funding, media)
 Attract new funding opportunities, investors
Obligations in Grant Agreement

For us, the ERC
 To promote frontier research, and ERC funding opportunities
 To show the added value of EU funded research and of the ERC
 To highlight ERC grants as a good investment to EU tax payers, citizens & policy-makers – public funding is not be taken for granted
 YOU ARE THE AMBASSADORS
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Finding the right moment 

 New scientific results 
 Press release planned 
 Already featured in the press 
 Highlighting your research in light of the news 
 Attendance at events 
 Major scientific prizes 
 'World days' / 'European weeks' / International 
years 

Présentateur
Commentaires de présentation
You can look and create opportunities – timing is important
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And the right angle 

Présentateur
Commentaires de présentation

5W
What is new?
An hypothesis, a method, a process or product, a new trend?
Is this linked to a World Day / to a news item?
Is the project related to the theme of a major conference?
Why does it matter? 
What is the concrete impact?
Who does it affect?
Are the project/results controversial, exceptional? 
Is there an element of fun, dream, science-fiction?

What makes this special?
Are the results “world-beating”?
Do they lead to applications, new fields of research?
Multidisciplinary: does this cross boundaries?
Can the results be used in EU evidence-based policy making?
Does the project show significant involvement of industrial stakeholders?





Title 
Subtitle 

Présentateur
Commentaires de présentation
SPECULOOS: searching for habitable planets amenable for biosignatures detection around the nearest ultra-cool stars
Michaël Gillon : le soldat devenu découvreur de planètes
Michaël Gillon, chasseur "d'exoplanètes"
Découverte de 7 exoplanètes: Michaël Gillon, la tête dans les étoiles
La passion des Belges pour la bière se reflète aussi dans l’espace!
7 planètes
Exoplanètes: «Une preuve de vie extraterrestre d'ici dix ans»
La naine ultrafroide et les sept planètes
Are we alone? 

Media-angles that work:
Stories that affect us all, daily life
That makes us dream…planets, discoveries, expeditions
That are linked to current news (fake news)
Human stories : about your career, your team, your method
New results, revolution
Curiosity
Answering basic questions : did you know that? 
Visual (think in images)
Story telling
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Présentateur
Commentaires de présentation
Imaging liver immunopathology by intravital microscopy (IVM): a new approach to study the pathogenesis of hepatitis B virus (HBV) infection

"Voici comment se développe l'hépatite B: "vogage fantastique" dans lefoie"

A word on aggressive marketing
Who are they:
Online media outlets & publishing houses
'Cold calling'
Make profit of publishing articles with ERC grantees
Editorials by high-level EU figures

Cautious approach welcome
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How to share your research? 

 Social media 
 Stories and press actions 
 Events 
 Audiovisual materials 
 Brochures and leaflets 
 Newsletter 

Présentateur
Commentaires de présentation
Traditional channels
SOCIAL MEDIA
AUDIOVISUAL �Your own video vs ERC production
Pushing to AVmedia (Euronews, Arte, etc)
One of the most persuasive ways to communicate
Works well on social media
Quick and easy way to explain complex topics
Innovative technology allows cheap production

More innovative ways
First 4 comics completed in August (12 to 15 chapters each), as from September, 4 new research projects coming up: NANOCOSMOS, IN-BRAIN, FUSIMAGINE, EUBORDERCARE
81 proposals
Promotion mainly made through social media. 

Coordinated by Science Business - Participate in scientific experiences, games, science cafés - Events in science museums and universities - New themes every 6 months
A science pop-up stand
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We can help you 

Présentateur
Commentaires de présentation
Unit divided in several sectors
3 objectives, including the promotion of the calls and the grantees
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Tag and contact us 

EuropeanResearchCouncil 

@ERC_Research  

www.linkedin.com/company/european-research-council 
 
 ERC-PROJECT-PROMOTION@ec.europa.eu  

Présentateur
Commentaires de présentation
Powerful professional tool
Disseminate research findings quickly
Direct access to important people in science and government
Engage with scientific community and beyond
Over 13,000 �likes on Facebook
Over 25,000 �followers on Twitter



mailto:ERC-PROJECT-PROMOTION@ec.europa.eu
mailto:ERC-PROJECT-PROMOTION@ec.europa.eu
mailto:ERC-PROJECT-PROMOTION@ec.europa.eu
mailto:ERC-PROJECT-PROMOTION@ec.europa.eu
mailto:ERC-PROJECT-PROMOTION@ec.europa.eu
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Where to find more info? 

 Tips for communicating your project  
http://erc.europa.eu/funding-and-grants/managing-project 

 Acknowledging EU and ERC funding on ERC website 
http://erc.europa.eu/faq/how-do-erc-grantees-acknowledge-
research-funding-received-european-union-and-erc  

 ERC Banners and logos on ERC website  
http://erc.europa.eu/media-and-events/logos-and-banners  
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Merci 
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